
Fall 2024    1 

 
Master Course Syllabus 

MAN 2046 Critical Issues in Marketing and Management 

Purpose of Document 
This document contains important information about this course’s objectives. It may be helpful for you 
to retain a copy for your records, along with the class specific syllabus. This document will be especially 
helpful if you decide to later change your course of study.  
 
Pikes Peak State College and the Colorado Department of Higher Education have determined that 
graduates should have a broad range of learning skills as well as discipline related skills. Both types of 
skills are detailed below.  
 

Course Description 
Examine current issues, practices, challenges and trends in the marketing and management 
environments including truth in advertising, promotional codes of conduct and a diverse workforce. 
Min Credit: 3 
 
Standard Competencies:  

1. Discuss problems or opportunities that require a person or organization to choose among 
several actions that must be evaluated  

2. Examine environmental factors that shape the decisions made in business  
3. Identify benefits of a diverse organization  
4. Describe the challenge of a diverse workforce  
5. Develop decision-making skills and apply them to marketing and management challenges 

 
Topical Outline: 

I. Identify current problems or opportunities that are relevant to management decisions  
II. Discuss how a manager prioritizes which decision to act on  

III. Discuss environmental factors in relationship to decisions  
IV. Discuss how to capitalize on individual differences in an organization  
V. Discuss benefits of a diverse organization 

 


	MAN 2046 Critical Issues in Marketing and Management
	Purpose of Document
	Course Description
	Standard Competencies:
	Topical Outline:


